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To increase public interest in Museum Geologi, especially for the younger 
generation through re-designing the museum identity. The research, conducted 
through a survey to the field, interacting directly with the source, data search 
through books or literature and social media as well as other reference sources. 
Redesigned the visual identity of the museum attractively packaged with a logo and 
supergraphic. The conclusion of this thesis is that people will know more about the 
Earth, where they live and the museum itself can achieve its vision and mission to the 
maximum, which is to popularize geology, especially for the younger generation. 
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ABSTRAK 
Meningkatkan minat masyarakat terhadap Museum Geologi terutama bagi 
masyakarakat generasi muda melalui perancangan ulang identitas museum. 
Penelitian, dilakukan melalui survei ke lapangan, berinteraksi langsung dengan 
narasumber, pencarian data melalui buku atau literatur dan sosial media serta 
sumber-sumber referensi lainnya. Merancang ulang identitas visual museum yang 
dikemas secara menarik dengan logo dan supergrafis. Kesimpulan dari tugas akhir 
ini adalah agar masyarakat lebih mengenal bumi, tempat mereka tinggal dan 
Museum Geologi dapat mencapai visi dan misinya secara maksimal, yaitu untuk 
memasyarakatkan geologi, terutama bagi generasi muda. 
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